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CONSUMERS e
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1.Traditional consumers-love print media.
2. Digital Consumers: go to the web and digital for news.

3.The Connected Consumers: go to Facebook and twitter to
find news update
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Africa Is currently the most dynamic
continent on Face book. It gained more
than 50 percent of its 25 million Face book
users In the six months up to February
2011. The top three countries In Africa are
Egypt (5.6 million users), South Africa (3.7

million users) and Morocco (3 million
users).

Source: SocialBaker
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Twitter turns 7 years In July 2013, and has
approx. 500 Million registered users globally
(2012 statistics); Close to 340 million tweets
daily, but a capacity to handle 1.6 billion search
queries per day;

Use of smart phones iIs fueling the use of social
media. South Africa most tweet friendly country
(5 million) Kenya Is second (2.48 million),
Nigeria (1.67m) Egypt 1.21m) and morocco
(0.75m)

(Source: Portland and Tweetminister Company)
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SOCIAL MEDIA
AND SUCCESS
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SOCIAL MEDIA
AND SUCCESS

&L The result we seek must be
. intentional and aspirational in
© design, calculation, presence and
art overall mission
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SOCIAL MEDIA
AND SUCCESS

Constant value lubricatio
content
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Content and Messaging

W/ Photo: COAST
UNWTO Project



Content =Social Media’s hard currency
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Photo. Text, audio, video all in story form
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CONTENT

.

Add value+ avoid hard sell
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CONTENT
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CONTENT
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TWITTER
FOR
PROFESSIONAL

USE

\{l;",ﬁ @% ‘{ }L Photo:Web
UNEP "% 4!," UNWTO



g Ny \({1 /)))\ Photo: COAST
QEf UNEP UnwTo Project




3 levels Of
INnteraction
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Levels Of ( |
INnteraction

2. Message to a specific person(publicly)=@
3. Direct Message =DM
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COLLABORATIVE ACTIONS FOR SUSTAINABLE TOURISM

CONNECT

SpLead

Share

Promote
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MASTERING THE
PLATFORMS

Favartes thecoastproject
Lists @thecoastproject

or Sustaina

133 349 71

TWEETS FOLLOAIIM S FOLLOWERS o
Tweets
view all photos and videos c thecoastproject thecoasiproject 3h
/ thecoastproject's Sustainable Tourism Gowvernance and
Management study findings at tinyurl comdctpagp; with G URWT O,
YWho to follow - Refresh - view all UMW TO _pub
World Bank Pubs €2 WWEFubs Expand
Faollowed by Ecotourism Kenya an.
Promoted - Follow thecoastproject cthecoastproject 3h
Linda McCormick EcoTravellor @ thecoastproject working towards a shared Wision for
n Fallowed by SustainableTrip.org a. . SustainableCoastal Tourism in Kriki, Cameroon, tinyurl.cumfcuj?auﬁ;
Follow itk o LRAT O
Expand
A‘ eGuide Travel EquideTravel
CAllauaam~ A s LA T Tanvimms moened

Value of a keyword-stuffed profile
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MASTERING
THE PLATFORM
FOR CCR

e
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Engage, connect, follow right audience
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File Edst  View Favortes Tooks Haelp

share and track your Hnks

= — £ - v - |m=| - - B = f
mAmc £ (=] . = =
Seenr B Armazon v eBay Cptions ~
A, on
e
-
1 SAGN I weth Facebook
]
& Internet | Protected Mode On : =
Bl - 1 P [ =
®S TinyURLcom - sharten that long URL into a tiny URL - Ahzan Manan Khan Bhutta = Internet Explorer =
- ret " - -y
File Edit View Favortes Tools Help
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TinyURL.com

Malang over a bilkon long URLs usable! Serving billions of redirects per month.

Home
Example

Make Toolbar
Button

Roedirection

Link To Us?
Terms of use

Contact st

Donato

Welcome to TinyURL!™

Are you sick of posting URLs in amails only to have sent causing the recipient to have to cut and paste it back together? Then you've
me to the right ace. By enternng n a3 URL B create a tiny URL that will not break in emall postings and never
expires

Enter a long URL to make tiny:
Make TanyLHIL!

Custom al

(optional):

An example
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htep / ccom/Kindle Desplay - Globa y/dp/B0O03F uUDMaSref=amb__lnk__353259 2 Pt _rd_m=~AaTVPDIK
HODERSD er- 108pf_rd 79T3I70AMIERT _rd_ t=201 f_rd_p=12709859828pf_rd_i=8C Z7Pam
> 4 & Internet | Protected bode: On . - *, 100% ~ |

How to Make a URL shorter for Twitter
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facehod( Search For people, places and things i - -? JeFf Makeke  Home &= 2%

I P
Update info
@ Add wwhere wou weork o-Movo Sponsored i Create an adwert
= Srudied at Uniwversity of Hairabi o — —
@i Lives in MHairobi. Kenwa ] Master in Intl Managen_‘n_e:t i
# From Mairobi, Kenwva & 2 Bl ! ;ogn?:;fatigglme Fazter
Aabout Friends 1,645 FPhotos 162 Mlap 97 Likes 178 IlEmerE=mEn: n il
Fanths University ofF
Zurbria
Prince Mukoma likes
[ Status = Photo 2 Place Zl Life avent Bckiwibwy 2nline Master in 1 ¥ear at Robert Kennedw

B Recent College

wrhat's on wour mind?
Jeff likes Turtle Bay Beach Club (<riginal Page]l. Buy Fashlon online!

Arnazing deals For Men
F azhion at JUPIA.
FREE SHIPFPIMG !
Jeff is mowe Friends with Uduak Amimo and S other CORDER MHoad |

Jeff Makeke
21 hours agao wia Mobile
people.

Packed at Uhuru highweay For the last hour... Theze cops, actually
cause traffic jamsm

Shiphira Wangui and Peter Mbura Hjuguna
like Jurnia Kenya,

KCPE B: KCSE EXAMSE OMLIME!
Sea Al Croeenload
DOWRNLOAD Fopnlead

o STD1-8  ©cPEKCSE revision
M . | exams, Motes
E(x)imlls.. SCHEMES., EBOOKS at
== shulefiti.co. kel
9% people like Shulefti.co.ke,

Like  Cormment *© Share

Elizabeth Langat packed? & parked...hehe pale bra, at
lzas=t =i kaa monday night...
19 hours ago wia mobile - Like

Wlrite a cornment...
Facebook Africa

Join the official Faceboolk
Africa page to get the
mosk exciting newves abour
Jeff Makeke Facebook
Tuesdayw

R EP

w’y Like : Plic Srn and Atieno Robertz like
Facebook &Rica.

...... rdugu zargu)

AFRICAM SALITHIYA CARGO AMND...

African Salihiva Cargo
Sea all and Clearing LTE is a
lagistic campany that iz

NS, e
Hashtag=# (aggregate conversation around a toplc event)

Like  Cormment *© Share

Y Rafasl Raf and Stella Aura like this,

m Gibson Mudachi nyanya zanguni
Tuesday at 1F:11 - Like
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BEGINNERS’ C@AS’

COLLABORATIVE ACTIONS FOR SUSTAINABLE TOURISM

GUIDE
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Video
Platform

(11| Tube'

Broadcast Yourself

Times invention of the year 2005
75 billion videos
-user-generated

-2Billion views daily - e
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DOWNSIDE LA
O I: S O C I A L COLLABORATIVE ACTIONS FOR SUSTAINABLE TOURISM
MEDIA

“Information from your Facebook page, your

blog entries, and your tweets — even If you
Intend them to be personal messages to your
friends or family — can be easily circulated

beyond your intended audience. This content,
therefore, represents you’.
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DOWNSIDE 1
O F S O C I A L COLLABORATIVE ACTIONS FOR SUSTAINABLE TOURISM
MEDIA

*The web’s democratic nature could result in a lot of
Inaccurate buzz, which makes the filtering role of news
organizations more Iimportant than ever. Some
reporters have been too eager to pounce on anything
they see online, but being a good gatekeeper means
carefully authenticating any information found on
Twitter or Facebook.
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DOWNSIDE S A

OF SOCIAL

MEDIA
It’'s Important to get consent If using
material from people’s pages where they’d
have a reasonable expectation of privacy.

‘On a Dbreaking news story, with heavy
deadline pressure and a desire to get as
much Iinformation as possible, It's tempting
to yank details from someone’s Facebook
page and throw them on the web.

(Source: James Hohmann)
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LEGAL ISSUES
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Avoid: unguarded conversation/
Behaviour
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PERSONAL
PROFILE

“Be honest about who you
are, identifying yourself as
a XYZ employee online if
you would do so

In a similar situation
offline. This applies to your

Twitter and Facebook
accounts, for example, as
well as personal blogs and

comments you post on
other blogs or stories.
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RESOURCE
GATHERING
TOOLS

Google reader
RSS

IPAD Flipboard-links shared
by friends on FB and Twitter

Instapper-free read later
tool

AT el B8 Hunch: tool to personalise

_ ' the internet and
e R e S recommend taste
_ f ".,.aﬂ-.ﬂ@ TSR GOOgle +
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KEY LESSONS &
OUTPUTS

e How many participants have social media
tools? Which ones?

e How many are interested in these tools?

e How many have visited the COAST Project
tools?

e What are their general views on social media?
* General outputs expected and what support is
required?
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COLLABORATIVE ACTIONS FOR SUSTAINABLE TOURISM

G.Omedo@unido.org

http://coast.iwlearn.org/en

= http://www.facebook.com/TheCoastP
roject
https://twitter.com/TheCOASTProject;

7N -
\{l‘-—,-\--")’ \(((\\,,,)))\ Photo: COAST
UNWTO Project



mailto:G.Omedo@unido.org�
http://coast.iwlearn.org/en�
http://www.facebook.com/TheCoastProject�
http://www.facebook.com/TheCoastProject�
https://twitter.com/TheCOASTProject�

	�SOME BASICS OF SOCIAL MEDIA USE
	Slide Number 2
	3 NEWS CONSUMERS
	AFRICA AND SOCIAL MEDIA
	Slide Number 5
	SOCIAL MEDIA AND SUCCESS
	SOCIAL MEDIA AND SUCCESS
	SOCIAL MEDIA AND SUCCESS
	SOCIAL MEDIA AND SUCCESS
	Slide Number 10
	Slide Number 11
	CONTENT
	CONTENT
	CONTENT
	CONTENT
	FACEBOOK�FOR PROFESSIONAL USE
	Slide Number 17
	Slide Number 18
	3 levels Of Interaction
	Levels Of Interaction
	VALUE FOR SOCIAL MEDIA
	MASTERING THE PLATFORMS
	MASTERING THE PLATFORM FOR CCR
	MASTERING THE PLATFORMS
	MASTERING THE PLATFORM
	Blogging�Platform
	BEGINNERS’ GUIDE
	Video Platform
	DOWNSIDE OF SOCIAL MEDIA
	DOWNSIDE OF SOCIAL MEDIA
	DOWNSIDE OF SOCIAL MEDIA
	LEGAL ISSUES
	PERSONAL PROFILE
	RESOURCE GATHERING TOOLS
	Slide Number 35
	GEOFFREY OMEDO�KM&C OFFICER�COAST PROJECT

