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International Tourist Arrivals
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Tourism Main Trends

» Tourism growth in the past decades characterised by:

-the consolidation of traditional tourism destinations
(Western Europe, North America, Caribbean)

-a pronounced geographical expansion

* There has been a substantial diversification of destinations
during the last 50 years:

1950
= 13 countries of Europe, = Market share of the top countries had fallen 58%
USA and Canada
accounted for over 90%
of total international
tourist arrivals

= Many developing countries saw their tourist
arrivals increase significantly (Northern African
countries, Thailand, Indonesia, Brazil, South
Africa, etc)

1950 2005 i 2009
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Tourism’s Potential for Poverty Alleviation

Tourist movements
towards developing

Tourism is one of
the most dynamic

Tourism in developing
and LDCs if often the

economic sectors,
with a wide range
of effects on other
economic activities
thanks to a
diversified
supply
chain

and LDCs are
growing faster than
in the developed
world. Many poor
countries have

assets of value
to the tourism
industry

main source of
foreign exchange
earnings and the
most viable and
sustainable
economic
development
option




\(:}\ WORLD TOURISM ORGANIZATION o
ST-EP Programme: Launch Elmraing

UNWTO’s commitment to the achievement
of the Millenium Development Goals:

-MDG 1: Reducing extreme poverty

-MDG 3: Promoting gender equality

-MDG 7: Promoting environmental
sustainability, and

the awareness of the enormous benefits
that tourism can have for the poor, lead to
the launch of the ST-EP Programme at the
Johannesburg World Summit on
Sustainable Development in 2002
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ST-EP : Seminars and Research

+SEMINARS: Since 2004, UNWTO
has organized 18 training seminars
to raise awareness and build
capacities among public officials,
NGOs, the private sector and
communities (Participation: 1500
officials)

Tourism and Poverty Alleviation
Recommendations for Action

¢RESEARCH: Five reports provide
evidence of the impact of tourism in
reducing poverty levels, as well as
recommendations on how to
maximize these impacts.




o\ ¢
{L ) WORLD TOURISM ORGANIZATION
A\

ST-EP: Recommendations for Action

7. Investment in 1. Employment of
infrastructure the poor in tourism 2 Supbly of qoods
stimulated by tourism enterprises - Supply ot g

and services to
tourism enterprises
H by the poor or by
enterprises

,/employing the poor

also benefiting the

poor in the locality \

6. Voluntary giving
or support by
tourism enterprises

and tourists > 3. Direct sales of

/ H goods and services
5. Tax or levy on to visitors by the

tourism income or 4. Establishment ey
profits with and running of
proceeds tourism
benefiting the poor enterprises by the “Tourism and Poverty
poor Alleviation: Recommendations

for Action” UNWTO, 2004
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ST-EP: Partners
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ST-EP Projects
*  Over 150 pilot projects identified
* 94 projects approved for implementation in 33 countries and 3 sub-regions (West and
Southern Africa and Central America)

* 46 projects successfully completed

*  Total project portfolio valued at over USD 10 million
AMERICAS ASIA
Bolivia, Colombia, Ecuador, Albania Bhutan,
Guatemala, Honduras, Nicaragua, Cambodia,
Peru - China,

Lao PDR, Nepal,
Vietnam
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r‘ .‘ MIDDLE EAST
Yemen
* 1

AFRICA ‘f

Benin, Burkina Faso, Cameroon, Ethiopia, Ghana, Guinea, Kenya, Madagascar,
Mali, Mozambique, Namibia, Niger, Rwanda, Senegal, South Africa, Tanzania,
Zambia
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ST-EP Projects: Focus

Training of local guides,
hotel employees and
workers of connected
sectors

Enhancing local
economic impact
from tourism in key

destinations

Providing
business and
financial services
to micro, small,

Facilitating the

involvement of

local people in
tourism

mediu_m and development
communl_ty-based around natural
tourls_m and cultural
enterprises L . . i [
P Establishing business linkages heritage sites

between poor producers and
tourism enterprises
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Ecotourism Project Cycle

1. ST-EP Training Seminars

*3 Regional ST-EP training
seminars (East Africa, West Africa
French, West Africa English) for
key stakeholders in ecotourism
project, presenting:

- 7 Mechanisms

- Multi-stakeholder collaboration

- Value chain analysis

2. Value chain analysis

e Assessing current contribution
tourism to poverty reduction
e|dentifying priority areas for
action

eDemo coordinators prepare
report (6-10 pages) using

4. Implementation and
Monitoring

eTechnical and financial reports
prepared quarterly by Executing
Agency

eFeedback and technical
advice provided by UNWTO
eQuarterly Steering Committee
meetings with participation NTA
and other stakeholders from the
sector

Sus?ina_ble
3. Project Launch

eSelection of Executing Agency
in the field (NGO, DMO, etc) in
consultation with NTA
e|dentification partners (co-
funding)

eParticipatory formulation of
workplan including logframe,
timeframe (1-2 year) and budget
eSignature of agreement

format prepared by UNWTO
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Rapid Value Chain Analysis

Carried out by demo-coordinators based
upon lessons learned during the ST-EP
training seminars

1. Local economy: overview of main economic
activities and poverty levels

2. Tourism product: overview of tourism facilities and
services, and involvement of local people

3. Tourism markets: type of tourists visiting the
destination

4. Earnings of poor and disadvantaged households
from tourism

5. Main opportunities for the poor to increase their
earnings from tourism

6. Priority recommendations to the COAST project
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&% ST-EP Foundation

Example ST-EP Project: Tanzania

Jlgéhgfgéﬁim— Saadani Coastal Protection

:> Enhancing the local economic impact from sustainable tourism
development and preserving the coastal area

ACTIVITIES

* Establishment of Tourist Information Centre

 Development and marketing of new attractive local tours
Training for local tourist information officers and local guides
» Handicraft training and agricultural extension services
Training to local guest houses, home stays and caterers

« Establishment of a revolving fund for tourism SME’s

*Turtle watch and conservation component

EXPECTED IMPACT

*20% increase in annual tourism income for 5 years
*Annual increase of 100 families benefiting from tourism
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Final Considerations

« UNWTO endeavours to use the expertise gained in the
ST-EP programme for the formulation and
implementation of COAST ecotourism projects

» ST-EP projects & COAST ecotourism projects can be
replicated in other areas




